
Business has gone global, and graduates need to perform in an internationalised 
world. The B.Sc. (Hons) Business Administration with International Business, 
provides the necessary competences demanded by firms that operate in the 
global market. The degree covers areas such as international strategy, globalised 
value and supply chain management, international marketing, human resources 
management, innovation management, finance and entrepreneurship.

As a graduate of the degree, the learner will be able to:

	— understand management-related problems, and how to use conceptual tools 
to analyse and evaluate management issues;

	— converse with the historical, political, cultural and institutional forces shaping 
modern business;

	— engage with case material in a stimulating learning environment in order to 
be able to reach sound decisions based on reasoning and logic;

	— illustrate skills and competencies in creative thinking and decision-making 
capabilities;

	— understand the challenges of internationalised business organisations;

	— adapt learning to practice in the work environment.
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B.Sc. (Hons) Business Administration 
with International Business

MQF Level
Qualification

6

Total Credits 180 
ECTS

Delivery Mode
In person

Duration
minimum

full-time 2 years
(18 months)

Conferred By

Job Opportunities

Internationalisation 
Manager
Strategic Manager
General Manager
Business Analyst
Entrepreneur

stmartins.edu/baib

Structure of the 
Programme

A:  Autumn Trimester 
(Oct – Dec)
W: Winter Trimester 
(Jan – Mar)
S: Spring Trimester 
(Apr – Jun)
SU: Summer Trimester 
(Jul – Sept) 

The trimester, in which 
the study units are 
taught, may change 
at the discretion of 
the Institute.

SMI Course CodeUOL Course Code

SMb20112BA2510

SMb20116BA2530

SMb20114BA2520

SMb20113

SMb20117

SMb20115

Course Details

Employability

Operations Management

Strategic Management

Human Resource Management

Marketing Strategy

Accounting

SMb20120BA2560

SMb31212BA3520

SMb31228BA3510

SMb20121

SMb31231

SMb31225

Global Economy

European Business

Integrating Management: Responsible Management

Multinational Enterprise

International Competition

Integrating Management: Innovation

SMb31232BA3530

SMb31229BA3560

SMb31233

SMb31230

Brand & Branding

Emerging Markets

Advertising and Promotion

Asia Pacific Business
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W

A

W

A

W

A

W

A

W

A

W

A

W

A
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Assessment

Each module is 
assessed by one 
two-hour written 
examination 
and one item of 
coursework.

https://stmartins.edu/courses/SMb20112_SMb20113.pdf
https://stmartins.edu/courses/SMb20114_SMb20115.pdf
https://stmartins.edu/courses/SMb20116_SMb20117.pdf
https://stmartins.edu/courses/SMb20120_SMb20121.pdf
https://stmartins.edu/courses/SMb31228_SMb31225.pdf
https://stmartins.edu/courses/SMb31212_SMb31231.pdf
https://stmartins.edu/courses/SMb31229_SMb31230.pdf
https://stmartins.edu/courses/SMb31232_SMb31233.pdf



